The Canopy Cut
a curated list of GESI in

MSD/PSD resources for
practitioners

October - December 2021



THE CANOPY LAB

.

« A Care Economy Primer for Investors (Sana

- Kapadia, Gender Smart Investing)
SpOtl]ght  Deepening Inclusion Through an Intersectional

Subject

Lens (Gender Smart Investing)

» Gender Lens Investing: Legal Perspectives (New

York University School of Law’s International
Gender I—ens Transactions Clinic (ITC) and Calvert Impact
o Capital)
|nV€5tmg * How to Invest with a Gender Lens (Value for
Women)

« What Does Gender Lens Investing Mean for
Financial Inclusion (Elizabeth Kiamba and Ann
Miles, CGAP)

e Achieving Social & Business Impacts Through
Gender-Smart Strateqgies: A Case for SMEs,
Investors, and Donors (Value for Women)

The Canopy Lab


https://www.gendersmartinvesting.com/gendersmart-blog/a-care-economy-primer-for-investors
https://www.gendersmartinvesting.com/gendersmart-blog/deeping-inclusion-through-an-intersectional-lens
https://calvertimpactcapital.org/resources/gender-lens-investing-legal-perspectives
https://v4w.org/wp-content/uploads/2020/07/HOW-TO-GUIDE-REPORT.pdf
https://www.cgap.org/sites/default/files/blog_documents/2021_08_CGAP_Gender_Lens_Investing_Blog_Companion.pdf
https://v4w.org/resource/achieving-social-business-impacts-through-gender-smart-strategies/

Insightful infographics Gender Lens Investing
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Source: How to Invest with a Gender Lens (Value for Women) (Left image); Presentation by Genesis Analytics and MarketShare Associates during American Evaluation Association Event reposted
by Alyna Watt on LinkedIn (Right Image)



https://v4w.org/wp-content/uploads/2020/07/HOW-TO-GUIDE-REPORT.pdf
https://v4w.org/wp-content/uploads/2020/07/HOW-TO-GUIDE-REPORT.pdf
https://www.linkedin.com/feed/update/urn:li:activity:6867136705816743936/
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e Gender

Olende, Co-Impact)
SySte & » Make it Practical #3: Andrea Cornwall's "Women's Empowerment: What Works?” Lindsey
O Climate Challenge (Sandra Nassali and Sarah Mazirwe, CRAFT/SNV).
pr] vate SeCtOr * What Works to Empower Women in Fragile Settings? (Will Ridlehoover, Etienne Lwamba, Meital
and Opportunities (ICRW)
* Rural Women at Work: Briding the Gaps (ILO)

* Gender Q&A (IDE)
Ma rket » Post-COVID Time to Address Deep Rooted Systemic Barriers to Gender Equality (Renee
Jones-Renaud, Cynara)
* Promoting Equitable Participation in Agricultural Value Chains in East Africa Amidst the
Kupfer, Shannon Shisler, 3IE)
d l t * Gender Inclusion Data Collection and Use (Rajeev Colagco and Stephanie Watson-Grant, RTI)
eve Op I l n » Women’s Economic Empowerment Women'’s Enterprises in a Changing Climate: Barriers
» Tool for Assessing Motivations of Private Sector Partners to Work with Women as Suppliers,
Employees, and Consumers (ACDI/VOCA)

Quickish

e YOuth

Reads + Youth as Key to Building Resilience Agricultural Markets in Indonesia (PRISMA, Palladium)

e INclusion

+ Making Markets Inclusive: Designing for Inclusion (Caroline Bailey and Ydun Donahoe,
ACDI/VOCA)

* Why Our Words Matter—And Five Approaches to Intentionally Employing Inclusive,
Respectful Language (Amy Agarwal, Engender Health)

» The Market Corner: Market systems development in fragile and conflict affected situations
(Holly Lard Krueger, Marketlinks)

The Canopy Lab


https://inclusion.ideglobal.org/questions
https://www.theafricareport.com/152707/post-covid-time-to-address-deep-rooted-systemic-barriers-to-gender-equality/?utm_source=twitter.com&utm_campaign=post_articles_twitter_02_12_2021&utm_medium=social
https://lindseyjonesr.substack.com/p/whatworks?utm_medium=email&utm_campaign=cta
https://snv.org/update/promoting-equitable-participation-agricultural-value-chains-east-africa-amidst-climate
https://www.3ieimpact.org/blogs/what-works-empower-women-fragile-settings
https://www.rti.org/rti-press-publication/gender-inclusive-data-collection/fulltext.pdf
https://www.icrw.org/wp-content/uploads/2020/11/WEE-ClimateChange_Oct2020_ICRW.pdf
https://media-exp1.licdn.com/dms/document/C561FAQGNaT8LTcRcKQ/feedshare-document-pdf-analyzed/0/1634309321850?e=1640098800&v=beta&t=KGUaQ-TfKRIbageYuF_LY2jxp0gB9mA8iFzt85kjI6Q
https://www.acdivoca.org/wp-content/uploads/2021/01/ACDIVOCA-Partnership-Assessment-tool-for-gender-inclusion-1.pdf
https://aip-prisma.or.id/data/public/uploaded_file/2021-12-14_10-00-58am_Brief_-_Youth_study_-_Dec2021.pdf
https://www.acdivoca.org/2021/03/making-markets-inclusive-designing-for-inclusion/
https://www.engenderhealth.org/2021/10/05/why-our-words-matter-and-five-approaches-to-intentionally-employing-inclusive-respectful-language/
https://www.marketlinks.org/blogs/market-corner-market-systems-development-fragile-and-conflict-affected-situations

Market Systems &
Private Sector Development

Insightful infographics
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Source: Katy Nash, Walking On Wheels is the creator of this graphic, reshared on LinkedIn by Beth Wagmeister


https://www.linkedin.com/search/results/content/?keywords=katy%20nash&sid=BX.&update=urn%3Ali%3Afs_updateV2%3A(urn%3Ali%3Aactivity%3A6863453050451963904%2CBLENDED_SEARCH_FEED%2CEMPTY%2CDEFAULT%2Cfalse)
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« How to Conduct a Gender Awareness Training (TechnoServe)

k « Care Policy Scorecard: A tool for assessing country progress
Mar et towards an enabling policy environment on care (Amber Parkes,
Anam Parvez Butt, Sharmishtha Nanda, Roula Seghaier, Maria del

Rosario Castro Bernardini and Veronica Paz Arauco, Oxfam)

« Behavioral Change Promotion Toward Cleaner Cooking
Solutions (Alessandro Galimberti, Endev, AVSI)

* India COVID-19 Report: Economic effects on vulnerable groups
(Fraym)

» Digital Development Note on Gender Equality (Alicia Hammond
and Sharada Srinivasan, World Bank)

« Advancing Gender Equality and Climate Action: A practical guide
to setting targets and monitoring progress (Mairi Dupar and
Patricia Velasco, CDKN, ODI, SNV, Care, and Mercy Corps)

 Putting Gender at the Heart of Business Environment Reform

[F]
L——I * Increasing Women’s Roles in Agricultural Decision-Making
(Petrulla, N., K. Cheney, A. Guy, and E. Hohenberger,

AWE/EnCompass)

system &
private sector
development

Guidance

The Canopy Lab


https://www.linkedin.com/posts/sarah-bove-81720316_delivering-a-gender-awareness-activity-6877523821428113408-jo2W
https://oxfamilibrary.openrepository.com/bitstream/handle/10546/621287/bp-care-policy-scorecard-240921-en.pdf;jsessionid=83CC5EAC8E7098F20512542838E17366?sequence=17
https://endev.info/wp-content/uploads/2021/10/EnDev_Learning-and-Innovation-Agenda_Clean-Cooking_Behavioural-change-promotion-toward-cleaner-cooking-solutions.pdf
https://fraym.io/wp-content/uploads/2021/10/Fraym-India-COVID-19-Report-Economic-Effects-on-Vulnerable-Groups.pdf?utm_source=LinkedIn&utm_medium=post&utm_campaign=india_econ_report&utm_id=india_econ_report
https://www.linkedin.com/posts/sharada-srinivasan-world-bank_digital-development-note-on-gender-equality-activity-6872573519213969408-ECNr
https://cdkn.org/resource/genderequality?loclang=en_gb
https://www.ilo.org/wcmsp5/groups/public/---ed_emp/---emp_ent/---ifp_seed/documents/publication/wcms_824775.pdf
https://agrilinks.org/sites/default/files/media/file/AWE%20CO7_Evidence%20Scan%20Report%20and%20Summary%20Deck.pdf

. : . Market Systems &
InS]ghthI lnfographlcs Private Sector Development

Figure 10: Gender and social inclusion strategy
Figure 4: Intersecting elements of risk
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Source: Advancing gender equality and climate action: A practical guide to setting targets and monitoring progress (Mairi Dupar and Patricia Velasco, CDKN, ODI, SNV, Care, and Mercy Corps)


https://cdkn.org/sites/default/files/files/CDKN-Advancing-Gender-Equality-and-Climate-Action-WEB-2-November-2021.pdf
https://cdkn.org/sites/default/files/files/CDKN-Advancing-Gender-Equality-and-Climate-Action-WEB-2-November-2021.pdf

Market Systems &
Private Sector Development

Insightful infographics

ASSESS ; Gender Considerations :
“ Analyze & prioritize major constraints i« Gendered analysis of policy, admin, institutional BE factors .
+ Collect baseline data i @ Collect data from diverse women (formal, informal) :
¥ Map key stakeholders & political economy incentives | ¥ Build political “business case” for reforms that enable WEE
Sustainability Diagnosis / Design
GROW Gender Considerations : ADVOCATE : Gender Considerations
P Adopt gender-specific indicators to assess impact ' /D + ¥ Facilitate & convene inclusive PPD consultations
: . evelop & : o
Y Monitor & evaluate o _ : :ommupnicate reform : * Broaden the social dialogue beyond
reform impact i ¥ Include exploratory, qualitative data collection : e e el : traditional partners
v Feed learning into ¥ Pilot refurg‘n ::nterveaninns & evaluate ) of change” v Seek out reform champions for WEE
: outcomes before scalin : :
:dap;:tlun? 3-9-h°f : 9 : 7 Engage in i & Provide capacity building to women’s organizations
|s°;:mi:|psltoeﬁdc ange : @ Provide partners with easy-to-use tools to : public-private : ¥ Ensure that broad commitments to gender
i assess gendered changes periodically : dialogue & advocacy i equality are backed up by evidence

-

.............................................................................................................

------------------------------------------------------------
.

REFORM Gender Considerations :
¥ Support partners’ capacity to sustain engagement with E

¥ Highlight the relevance of gender-sensitive

¥ Formulate & adopt concrete policy solutions : policymakers & create accountability
: operationalization of legal changes

¥ Pilot & initiate implementation, train civil servants

¥ Conduct public outreach & information campaign : ¥ Carry out gender audits of implementing institutions

¥ Ensure that (intended) gendered impacts
are publicly communicated

Source: Putting Gender at the Heart of Business Enabling Environment Reform (ILO)


https://www.ilo.org/wcmsp5/groups/public/---ed_emp/---emp_ent/---ifp_seed/documents/publication/wcms_824775.pdf
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» Pakistan: Gender-Intentional policy can make agent banking
work better (Kathryn Imboden, Naeha Rashid, CGAP)

Fi nanCial/ - Financial Solutions for Women in Rural and Agricultural

Livelihoods (Jamie Anderson, Gerhard Coetzee, Max Mattern,
CGAP)

D] g] tal - Bonds to Bridge the Gender Gap: A practitioner’s guide to
using sustainable debt for gender equality_ (International

I nClUSion Capital Market Association, IFC, and UN Women)

» Addressing Gender Norms to Increase Financial Inclusion
(Antonique Koning, Joanna Ledgerwood, Nisha Singh, CGAP)

» Digital Solutions Used by Agricultural Market Systems Actors
in Response to COVID-19 (Judy Payne, Marcella Willis, Digital
Frontiers/DAl)

« Agri DES: Emerging business models to support the financial
inclusion of smallholder farmers (Sonia Pietosi, GSMA)

* UN Principles for Responsible Digital Payments (Better than
Cash Alliance)

» The Cost of Exclusion: Economic consequences of the digital
divide (Ana Maria Rodriguez Pulgarin and Teddy Woodhouse,
Alliance for Affordable Internet)

The Canopy Lab


https://www.cgap.org/blog/pakistan-gender-intentional-policy-can-make-agent-banking-work-better
https://www.cgap.org/sites/default/files/publications/slidedeck/2021_11_Slide_Deck_WIRAL_Financial_Solutions.pdf
https://www.icmagroup.org/assets/documents/Sustainable-finance/ICMAUN-WomenIFC-Bonds-to-Bridge-the-Gender-Gap-A-Practitioners-Guide-to-Using-Sustainable-Debt-for-Gender-Equality-November-2021.pdf
https://www.cgap.org/research/publication/addressing-gender-norms-increase-financial-inclusion-designing-impact
https://www.dai.com/uploads/Rapid%20Analysis_External%20FRMT2.pdf
https://www.gsma.com/mobilefordevelopment/wp-content/uploads/2021/10/Agri-DFS-Emerging-business-models-to-support-the-financial-inclusion-of-smallholder-farmers.pdf
https://www.responsiblepayments.org/pdfs/UN-ResponsiblePayments.pdf
https://webfoundation.org/docs/2021/10/CoE-Report-English.pdf

Insightful infographics
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https://www.gendersmartinvesting.com/gendersmart-blog/deeping-inclusion-through-an-intersectional-lens
https://financialinclusionweek.org/live-illustrations
https://financialinclusionweek.org/live-illustrations
https://financialinclusionweek.org/live-illustrations
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https://financialinclusionweek.org/live-illustrations
https://financialinclusionweek.org/live-illustrations
https://financialinclusionweek.org/live-illustrations
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https://financialinclusionweek.org/live-illustrations
https://financialinclusionweek.org/live-illustrations
https://financialinclusionweek.org/live-illustrations
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COVID-19 - Build it Right or They Won’t
Come: Being Gender
Responsive for COVID-19 Mass
Vaccination (Lynn Lieberman
Lawry, USAID MTaPS)

« COVID-19 and Gender: A rapid
self-assessment tool (UN

, Women)

Quickish

reads

The Canopy Lab


https://www.mtapsprogram.org/news-blog/build-it-right-or-they-wont-come-being-gender-responsive-for-covid-19-mass-vaccination/
https://www2.unwomen.org/-/media/field%20office%20eseasia/docs/publications/2020/05/unw-covid-19-gender-tool-fv2020.pdf?la=en&vs=717

About

The ‘Canopy Cut’

The ‘Canopy Cut’ is a quarterly quick reference resource for market systems and private sector
developmernt and engagement practitioners interested in the practical _a{)phcatlo.n_ of and current
trends in Gender Equality and Social Inclusion. It is a curated list comprising a range of
resources from blogs to detailed guidance to infographics which have been published” and
circulated on public platforms like the Beam Exchange, LinkedIn, Marketlinks.

The ’Cano(i)y Cut’ is not intended to be comprehensive and the emphasis on different angles of
gender and social inclusion may vary from edition to edition.

The Canopy Lab

The Canopy Lab, a US small business, provides tailored and actionable solutions to a diverse
range of infernational and domestic clients in four service areas: systems change, evaluation and
learning, research and organizational development.

Our team has led and built teams to implement multimillion-dollar private sector development
programs. The Canopy Lab is recognized for its work in adaptive management, monitoring and
evaluating impact, and advancing approaches to women’s economic empowerment and youth
employment in market systems programs.

The Canopy Lab is exgerienced in delivering innovative, high quality work in 30+ African, Asian,
Eastern European and Latin American countries for a diverse range of clients including Bill &

Melinda Gates Foundation, DFAT, DFID, SDC, World Bank, and USAID. Recent examples of this
work are highlighted below.

Want to be on our distribution list? Email holly@thecanopylab.com or tag us on LinkedIn



https://thecanopylab.com/
mailto:holly@thecanopylab.com
https://www.linkedin.com/company/10288836/admin/
https://thecanopylab.com/wp-content/uploads/2021/10/The-Canopy-Cut_2021_7.pdf
https://thecanopylab.com/wp-content/uploads/2021/07/The-Canopy-Cut_2021_6.pdf
https://thecanopylab.com/wp-content/uploads/2021/04/The-Canopy-Cut_2021_5_v2.pdf
https://thecanopylab.com/wp-content/uploads/2021/01/The-Canopy-Cut_2020_4.pdf
https://thecanopylab.com/wp-content/uploads/2020/10/The-Canopy-Cut_2020_3.pdf
https://thecanopylab.com/wp-content/uploads/2020/07/The-Canopy-Cut_2020_2.pdf
https://thecanopylab.com/wp-content/uploads/2020/04/The-Canopy-Cut_March-2020.pdf

